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Proxima Nova - Semibold
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extra Bold Type over solid black 
background. use this treatment when 
all text graphics are created.
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iMageS

Overall Notes:

BrigHT

eMoTional

culTurallY SigniFicanT 

TigHT croPS

STrong cineMaTic coMPoSiTionS

ProFeSSional

3/



iMageS

good coMPoSiT ion grouP SHoTSculTural S igniF icance

Things that work:
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iMageS

Things don’t work:

SelF ieS SelF ieSSelF ieS
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iMage TreaTMenT

Double Exposures

using  one  image,  we put  a  co lo r  to  wh i te  g rad ient  on  the  image.
We then  use  the  same image and c rea te  a  new grad ient  w i th 
a  cont ras t ing  co lo r  and  mul t ip ly  them.

Th is  image t rea tment  i s  used  to  c rea te  a  d ramat ic  and 
v i sua l  in te res t ing  approach  to  cu t  th rough the  no ise
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iMage TreaTMenT

Double Exposures cont
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PoST caTegorieS &  exaMPleS

Thought Starters to 
Make More Ownable 
& Shareworthy
Prov ide  more  va lue  to  consumers .  Messag ing  shou ld  be  more  ta rgeted  and 
des igned to  appea l  to  the  f i lm ’s  p r imary  fan  base  to  add va lue  and  bu i ld  t rus t .

evoke  consumer  connect ion  and  emot ion .  consumers  a re  more  l i ke ly  to  ta lk  about 
and  share  content  tha t  makes  them laugh ,  insp i res  them,  mot iva tes  them or  makes 
them fee l  someth ing  pos i t i ve .

Break  th rough the  c lu t te r  w i th  more  d is t inc t i ve  imagery  and 
an  ownab le  look  –  content  templa tes  and  more  v ib ran t  images . 
cons ider  more  cus tom content  fea tu r ing  Mus ic  &  Memory.

-

-

-



01 .  PoST caTegorieS &  exaMPleS

includeS a coMPell ing iMage and PoST coPY HaS relevanT inForMaTion +  l ink To BuY T ickeTS. 
THeSe PoSTS SHould Be geo-TargeTed (WHicH We can do WiTHouT Paid Media ) .

Screening Events
L
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01 .  PoST caTegorieS &  exaMPleS

all graPHic aPProacH,  Bold,  clean,  clear

Screening Events alt
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02.  PoST caTegorieS &  exaMPleS

iMageS THaT SHoW PaTienTS reSPonding To MuSic are verY eFFecTive in  evoking eMoTion.

Testimonials
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02.  PoST caTegorieS &  exaMPleS

creaTing SHaraBle iMageS WiTH HaSHTagS /   SHorT PHraSeS /  cTa

Testimonials alt

Music is
Medicine

No Drugs,
Just Music <3 MusicMy Medicine

#Aliveinside#MusicIsTherapy#SoulMusic
Go Watch

@AliveInsideFilm
See More

@AliveInsideFilm

Music >Medicine
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03.  PoST caTegorieS &  exaMPleS

Sharing Relevant Articles, Videos 
& Quotes (Alzheimer’s, Dementia, 
Music Therapy, the elderly, etc.)

WHere PoSSiBle ,  conSider uSing ST ill  iMageS FroM THe F ilM raTHer THan THe arTicle THuMBnail
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03.  PoST caTegorieS &  exaMPleS

TexT TreaTMenT over Black
SHare revieWS FroM crediBle SourceS and/or SourceS THaT reSonaTe WiTH THe F ilM’S  Fan BaSe. 
d irecT quoTeS FroM THe revieW

Movie Fan Quotes
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03.  PoST caTegorieS &  exaMPleS

TexT TreaTMenT

Music Related Quotes
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04.  PoST caTegorieS &  exaMPleS

Interviews & Event 
Appearances

iMageS need To Be ProFeSSional-looking and coPY SHould Provide More value 
(e .g . ,  SHare inTereSTing FacTS,  exPlain WHY THeSe evenTS are relevanT,  eTc. )
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04.  PoST caTegorieS &  exaMPleS

DVD Information

coPY SHould Make FanS Feel  l ike  iTS  an excluSive oPPorTuniTY To PurcHaSe 
(e .g . ,  “oWn THe incrediBle STorY”  or “don’T  MiSS Your cHance To geT a  coPY” ) .  

BUY 

NOW

DVD NOW 

AVAILABLE
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05.  PoST caTegorieS &  exaMPleS

UGC Music Videos

coPY SHould T ie  THe F ilM To THe v ideo.   WHere PoSSiBle ,  We SHould uSe v ideoS THaT are < 1  Min . 
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06.  PoST caTegorieS &  exaMPleS

Wild Posting

19/

For SHaraBil iTY and re-PoSTing


