MVD entertainment group

MVD Entertainment Group is a full service music and movie
distribution firm, exclusively representing thousands of audio and
visual products for DVD, Blu-ray, CD, vinyl, and digital rights, worldwide.
MVD also exclusively distributes a growing line of merchandise, including
limited edition collectibles, tee shirts, and more.

“Serving Artists and Audiences” is MVD’s purpose statement; it
represents a commitment to the interests of the musicians, filmmakers,
record labels, producers, managers, and every link in the supply chain.
The customers are the Audience, from wholesalers, sub-distributors, major
retail chains, online retailers, specialists, and independent mom and pop
stores, all the way to the consumer.

MVD Entertainment Group was founded in 1986 by Tom Seaman, an
industry veteran with prior experience with The Record Hunter, Sam
Goody, CBS Retail, and JEM Distribution. Tom, along with his family, Elinor,
Eve and Ed, initially focused on music videotapes.

At the turn of the century, with the advent of DVD, MVD built a large
catalog of exclusively distributed audiovisual content on DVDs, with
special strength in music concert films, horror movies, documentaries,
comedy, cult classics, and much more.

In 2006, at the request of many of MVD’s label partners, MVD entered the
audio distribution business. Soon thereafter, MVD merged with Big
Daddy Music Distribution, and picked up a large catalog of CDs, vinyl and
digital audio rights.

MVD stays on the cutting edge of new media with a huge catalog of
audio and visual digital rights, and by nurturing its direct relationships
with the major digital and VOD platforms. MVD works with a variety of
up-and-coming platforms as well and actively pursues new relationships.

Today, MVD is still family owned and operated, and is 100% debt free.
With its base operations in Pottstown, PA , MVD runs a 30,000 square
foot warehouse and office space with around 30 full time employees.

MVD continues to look for new and exciting content and sees a bright
future in the entertainment business. Serving artists and audiences,
the driving principle at MVD, allows us to consider a wide spectrum of
opportunities and change with this ever evolving industry.

MVD entertainment group (8oo) 888-0486 « Fax: (888) 536-7998 ¢ 203 Windsor Rd., Pottstown, PA 19464 « www.MVDb2b.com

Combining its industry
experience with its
strength in creating
and maintaining
relationships, MVD has
formed alliances that
allow it to create its
own product.”

—Matthew S. Robinson,
Billboard

MVD continues
to evolve and find
opportunities to
serve artists and

audiences by
being on the cutting
edge of emerging
media distribution.
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MVD ENTERTAINMENT: ArL ix THE FAMILY SINCE 1987

The Seaman family has kept MVD Entertainment
alive and rocking for more than 20 years.

CEO Tom Seaman, a veteran of the music indus-
try, started the company in 1987 to hit the market
for music on home video. With his

keeping with the fact that DVD helped garner MVD
new business, the company has embraced yet another
new format, recently releasing titles on Blu-ray Disc,
including reggae film Rockers and cult film Jesus Christ
Vampire Hunter.

In the future, MVD is looking to pro-

wife, Elinor; son, Ed; and daughter, MVD
Eve Edwards, the company has thrived duce more content and do more digital
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and expanded to include music-based
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distribution, but the company remains

documentaries, cult films, musicals and
dramas, among other genres, with concert video re-
maining the company’s bread and butter.

“People thought he was crazy doing what he was
doing,” explains Ed Seaman, MVD’s COO. “Music
video was, especially then, considered a bastard of the
music business. It wasn’t until DVD took hold that it
was considered a viable part of the business.”

Over the years MVD has expanded from a one-stop
wholesaler to a distributor representing exclusive con-
tent in the United States, Canada and worldwide. In

as committed as ever to putting music-
related content out on physical disc.

“Digital distribution of our content is going to grow
to some degree, but we’re not so fast to ring the death
toll on physical content,” Ed Seaman says. “The very
fact that the kids are going out and buying collectible
vinyl, it screams to the fact that people want something
to wrap their arms around and show off to their friends.
We intend to continue to expand and pick up great la-
bels, studios and content and best exploit this content
through all known and future distribution channels.”
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Rockers Geek Out About Indie
Record Stores in New Documentary

Sonic Youth's Thurston Moore, Fugazi's Ian MacKaye and more speak out in 'T Want That Record

'I Want That Record!": Watch a Clip From the
Documentary

By Kevin O'Donnell
May 05, 2010 11:56 AM EDT

With limited-edition releases by Bruce Springsteen, Beastie Boys and R.E.M. — plus
in-store performances by everyone from Smashing Pumpkins to Against Me! — this
year's Record Store Day offered a much-needed financial boost to ailing independen
music retailers. Sales were up 10 percent, making Record Store Day the biggest sales
week for vinyl in history, according to Nielsen SoundScan.

Still, one marquee retail event won't keep indie shops in the black, although a
fascinating new documentary titled I Want That Record! may convince music fans t
head out to their favorite local music retailers. Directed by up-and-coming filmmake
Brendan Toller, I Want That Record! maps out the rise and fall of indie music stores
features interviews with everyone from Thurston Moore and Ian MacKaye to
philosopher Noam Chomsky and Talking Heads' Chris Frantz chatting about the
importance of supporting indie outlets, the negative impact digital-music sales have
on retailers, plus their favorite memories hanging with music geeks among stacks o?
vinyl and CDs. (Watch a clip by clicking the box above.)

"Sure, you can find any music on the Internet," says Toller, who made the movie for
thesis project as a student at Hampshire College. "But there's a part of that experien
that's lonely. For music fans, going to stores is the center of your social universe. It"

same community of people that sit in sports bars or bookstores. We're social beings but
it's harder and harder to support local business if prices aren't affordable.”

I Want That Record! was available on DVD in indie retailers for Record Store Day and
Toller says most copies flew off the shelves. "I tried to find a copy of my film but it sold
out everywhere," he says. Still, the movie will get a wider retail release when it hits
major chains on July 27th. The irony of selling his anti-big-box-retailer documentary
isn't lost on Toller. "It's definitely conflicting," he says. "But if Best Buy is going to sell it
and think that it's not taking shots at them, I like that contradiction!"
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UN | UTI MUSIC & MOVIES WITH SOMETHING TO SAY

Brendan Toller’s engaging essay-film is a direct response to
an unexpected extinction event of the past decade: 3,000
independent record stores have closed down in the USA
alone.

By launching a two-pronged attack on the problem — meeting
record store employees and customers in situ, and analysing
the backstory of the wholesale restructuring of the American
music industry since the 1980s — he manages to provide a
rounded and quietly impassioned elegy for the kind of self-
supporting yet fragile communities which independent stores
bring into being.

Along the way, Toller interviews various leftfield rock icons, inc
(brutally realistic), Thurston Moore and Chris Frantz (genially
McNeil (cynical) and Glenn Branca (cantankerous). Lenny Kaye
while they were both browsing in their local indie record booth,
many groups have formed through in-store notices.

But the real heroes and heroines of the story are the store own

Canutes, embattled against an oceanic sea-change in the business of selling entertainment. He begins at
Record Express, the Connecticut neighbourhood record emporium that Toller used to frequent. Owner
Ian is clearing his racks and sweeping up, forced out due to rent hikes and dwindling business, as he
explains over choked-back tears. Meanwhile, the charismatically combative Malcolm from another CT
store, Danbury’s Trash American Style, explains how a local print-shop owner has just elbowed them

out of a 20-year lease, while his customers mourn its passing: “It’s like when your best friend’s moved
away to a far away land, and you can’t buy a plane ticket to go there,” says one. It's more than just the
closure of a record store, it's the dismantling of an unofficial but tangible underground society. “A part of
the culture,” insists Toller, “that can't easily be regained.”

How did this come to pass? Toller’s argument begins with President Clinton’s deregulation of radio
station ownership in 1996, which led to Clear Channel owning one in 10 radio stations in the US,
blanketing them with homogenised playlists. Wal-Mart, he goes on to say, has become the US’s biggest
record retailer, with one in every five CDs sold there.

Cumulative factors such as MTV, loss-leading CD prices by big-box retailers, even the legendary
superciliousness of indie-shop staff are cited as factors, along with the inevitable role of the internet.
Noting that ‘entrepre-nerd’ Michael Robertson only owned six CDs at the time he set up the controversial
mp3.com, the film acutely observes the way download culture, with its defensive firewalls of legal
protection and enforcement, has promoted a widespread antagonistic attitude to record labels rather than
the kind of loyalty that might have characterised earlier generations of music lovers. With digital
becoming the dominant delivery model, the prospects for future record collectors is, as Thurston Moore
puts it, a “lonely and boring” experience rather than one involving community and fellowship. Theoretical
heavyweight Noam Chomsky is roped in to point out the similarities with the way supermarkets sucked
up the customer-base of small grocery stores. “The system is designed for isolating people,” he says.

Toller has worked hard to structure his film to maximise the impact of his story, and the analytical
sections are seamlessly woven in among the talking heads. Matt Newman'’s animations provide
appropriately cut’'n’paste counterpoints to the footage, and a post-punk soundtrack throbs throughout
(the title track, by The Tweeds, is a celebratory slice of 1980 disc-junky power-pop).

The film’s subtitle is ‘The Death (Or Possible Survival) Of The Independent Record Store’. It might have
been useful to have gleaned, from shops that are surviving, how to keep heads above water. As it is, I
Need That Record! is about more than just the death of the record store. It laments the passing of a state
of mind.

EXTRAS: Two hours of full-length musician interviews.

Rob Young
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Revolver - "Best DVDs of 2006"
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AUGUST 31, 2007 @ GOLDMINE www.goldminemag.com

Marillion
Somewhere Else

MVD Audiafintact Records (Intact CO11)
Grade: % % %%

Marillion

Goldmine
August 31, 2007

Music critics and reviewers love labels,
which makes Manllion all the more con-
founding because they fail to fall into
neat categonies (Are they progressive
rock? Ase thay art rock? Are they Brit-
rock? Ase they just rock?). And they
don’t follow a formuda from album to
album. The band's methad is largely
to gel together and play musc, from
whence songs either develop or they
don't

It should come as no surprise that
the band's latest, Somewhere Else, is no
Mavtvies i, although fans can be forgiven
for expecting or hoping for such, 2004%
Marbles is arguably the best album of
the Steve Hogarth-era, if not Marillion's
best period, 5o, despate high expecta-
tions, Somewhere Else disappoints on
first listan.

The sangs don't leap out with the
immediacy of 50 many of the Marbles’
tunes, and the album’s producer Mike
Hunter puts a hazy glaze on the effort
that takes away some of the orackle and
enangy.

But Somewhere Eise has an epergy of
its own, a quiet, brooding pulse whose
logic can take time to register, The emo-
tionally charged kyrics are often couched
in soft, quiet timmings that don't defuse
the songs’ meanings as much as make
you concentrate on the songs them-
sedvis

The opening track, “The Other
Half,” is one of the album’s best, a
psychedelic-tinged plea to a new love,
where Hogarth implores, “1 won't lie
to you or hurt you. I'm not fike that
anymone.” “Thank You Whoever You
Are” features some beautifully timed
singing by Hogarth and great drum-
ming from lan Mosley, the album’s
unsung star. His playing is 5o slinky
and understated that it's almaost like
breathing.

"More Toys™ screams out against
those who follow fashion and must
“Fotam teoudat in sad whsre hae

Hivw i s o far riffe ers (here, primarily l_hu: U5 and UK.}
e e sk, and the oy ofwing up s o the

; Id we haven't even seen or been
Hogarth exposes the perils of living the wor : Y
life of a “rock star~ and finally laments, to. Hogarth sings so seductively that its

“Everyone | ove fves somewhere e+ ke being rocked t sleep with o ur

denad raneciance but nnt carnn #nouah
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