
AMAZON MARKETING 101 

Here is a very basic overview of how we use Amazon marketing. If you want something with more 
detail, this article provides a thorough overview (HERE). Also, Amazon has created a straightforward 
intro video (HERE).  

Amazon has several kinds of ads, but we use their Sponsored Products ads mainly. With this, you 
pay a per-click fee ONLY when a shopper clicks your ad. When they click your ad, the shopper is 
taken directly to an Amazon product detail page, where the shopper can buy the product from you.  

Here are the results of a recent campaign for an item that performed well:

 
 
As you can see, we spent around $200 and ended up getting over $1600 in sales from it. We try to 
achieve an ACOS of less than 10%, but 12% is not bad. Here are the other types of ads… 
 

Headline Search Ads 
 

• These ads run at the top of the Search Results and are targeted by keywords (you can pick up 
to 1000 key words) 
 

• Minimum budget is $100 and can go live within 24 hours. 
 

• You can add a logo and text to your headline ad. 
 

Example: 

  

 
 
 
 

https://infotrust.com/articles/everything-you-need-to-know-about-amazon-sponsored-products
https://advertising.amazon.com/solutions/products/sponsored-products


Sponsored Products 
 

• These ads run in line and on the right side of Search Results and are targeted by keywords 
(you can pick up to 1000 key words) 
 

• Minimum budget is $100 and can go live within 24 hours. 
 

Example: 

 

 

 

 
 

 



Product Display Ads 
 

• These ads run on product detail pages and you can choose the products / interest to target. 
 

• Minimum budget is $100 and can go live within 24 hours. 
 

• You can add custom text to the ad. 
 
Example:  

 
 
 
 


