
Combining its
industry experience with
its strength in creating
and maintaining relation-
ships, MVD has formed
alliances that
allow it to cre-
ate its own
product," 

- Matthew S. Robinson,
Billboard.

MVD has
released over 500
titles, and is cur-
rently one of the
largest producers

of Music DVDs 
in 2004.

“
”

OVERVIEW
MVD has released over 500 titles, and is currently the largest producer of Music DVDs
in 2004. In addition, MVD has many new titles to be released in the fourth quarter of
2004 including Devo: Live in the Land of The Rising Sun - Japan 2003, Dead Boys: Live
at CBGB 1977, and Elliott Smith: Olympia, WA. Also, MVD has recently celebrated the
three-year anniversary of the launch of their subdivision entitled Eclectic DVD
Distribution, which releases independent, rare and unusual films on DVD. Some of
these titles include Southlander: The Diary of a Desperate Musician, Moby Presents:
Alien Sex Party, and My Life with Morrissey.

According to Ed Seaman, Vice President, sales have been rising for both MVD's VHS
and DVD releases over the past six years. "The impression is that music video sells as
a viable format on DVD," said Ed Seaman. "As a result, DVD gets more attention,
both from producers and distributors." Among MVD's top sellers are the DVD editions
of Iggy Pop and the Stooges: Live from Detroit, The Cramps: Live at Napa State
Mental Hospital, Danzig: Archive de la Morte, Dead Kennedys: In God We Trust - The
Lost Tapes, CBGB: Punk from the Bowery, Sublime: Stories, Tales, Lies and
Exaggerations Collectors Edition, and the timeless Reggae classic, Rockers.

MUSIC VIDEO DISTRIBUTORS, INC
800-888-0486; fax: 610-650-9102; musicvideodistributors.com; P.O. Box 280, Oaks, PA 19456
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Mike DeMonte, Sales Manager
610-650-8200, ext 110

mike@musicvideodistributors.com
-------------------------------

Zach Fischel, Marketing Director
714-573-8740

zach@musicvideodistributors.com
-------------------------------

Clint Weiler, Publicity Director
610-650-8200, ext 115

clint@musicvideodistributors.com

Marketing Kit-
Advertising Samples, Co-op
Advertising, Street Marketing,
Web Banners and MVD Events
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Harp Magazine 2004

HARP  Magazine  -
Page 97, 

November/
December,  2004

HARP  Magazine  -

2004
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Magnet Magazine 2004

Magnet  Magazine  -
Page 126, 
Issue 65, 

September 2004

Magnet  Magazine  -
Page 86, Issue 64, 

July,  2004



PPRRIINNTT  AADDVVEERRTTIISSIINNGG

Alternative
Press

Magazine
2004

AP  Magazine  -
Edition  Vans Warped
Tour Guide, page 28A, 

June,  2004

AP  Magazine  -
Issue 198, 

December 2004,
Page 39 
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BMP Magazine
and 

AMP Magazine
2004

Nashville
Pussy-
Keep on

F*cking: Live
in Paris

Dee Dee Ramone-
Hey is Dee Dee Home

The Murder City Devils-
Rock & Roll Won’t Wait

Cramps -
Live at Napa State

Mental Hospital

GG Allin -
Raw, Brutal,

Rough & Bloody:
Best Of 1991 Live

Iggy 
& the

Stooges-
Live in
Detroit

AMP  Magazine  -
Edition 9, page 160, 

June/July,  2004

BPM  Magazine  -
Page 97, 

June 10,  2004
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Reggae  Festival
Guide  -
Page 29, 

April 24,  2004

The  Beat  Magazine  -
Page 9, Volume 23, #4, 

July 20,  2004

The Beat
Magazine and 

Reggae Festival
Guide 2004
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JJEESSUUSS
CCHHRRIISSTT  

VVAAMMPPIIRREE
HHUUNNTTEERR

MVD#     EDD01028
UPC    022891102892 UULLTTRRAACCHHRRIISSTT!!

MVD#     EDD02041
UPC    022891204190

Distributed exclusively by Music Video Distributors, Inc.
P.O. Box 280, Oaks, PA 19456  800-888-0486    610-650-8200    fax 610-650-9102    www.eclecticdvd.com

(Four stars)  If comic book super-
heroes are religion, consider us converted!
Ultrachrist! saves the day!"

- Film Threat

The
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100% 

Holy!
Video  Store
Magazine  -

May 23-29, 2004,
page 21.

AMP Magazine
Rockpile

Magazine,
Video Store
Magazine

2004

AMP  Magazine  -
Issue 8, 

April/May 2004

Rockpile  
Magazine  -

Issue 101, page 80, 
March 5,  2004
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DIW
Magazine

2004
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MeanStreet Magazine 2004

MeanStreet
Magazine  -

Page 15, 
December,  2004

MeanStreet
Magazine  -

Page 11, 
October,  2004
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Downbeat Magazine
2004 & 2005

Downbeat
Magazine  - 2005

Downbeat
Magazine  - August

2004, page 91.
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AP Magazine 2004

Co-Op ads with TWEC chain 
(over 1000 FYE stores across the US
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Tower Records’ Waterfell End Cap - Summer of 2004 - 19 titles in a Waterfall in
the entire chanin.  All tiltes here are MVD Exclusives.

MVD’s
Supersuckers DVD

as the spotlight!



IINN RREEVVIIEEWWIINN-SSTTOORREE

Tower Records’ Reggae Promotional
Monthly End Cap - June 2003
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Amped Magazine 2005

Co-Op with retailers. AEC “Amped Magazine”.
AEC is the top One-Stop in the US!

CONTEST
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Retailers at the last NARM convention
sugeested that we make these CD
slimline case advertisements and they
will put these in the CD section for each
artist in there stores.  We send out
1000 CD slimline cases per title..

CD SLIMLINE 
CASE ADVERTISING
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We participate 
in viewing 

station programs
with KEY Indie
retailers on a

monthly basis.
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TEE SHIRTS

Promo Items - Tee Shirts and mint tins

Public 
Enemy Mint

Tin
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MMVVDD  EEVVEENNTTSS

MVD
EVENTS

MIDEM 2005
Meet and Greet 

at the MVD Booth,
Keynote Speaker &

Urban Showcase Host.

NARM 2004
MVD Party with the
Supersuckers.
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POSTCARDS

Over 200,000 postcards per year are distributed at music retail,
skate shops, head shops, coffe shops, and to fans at concerts.
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POSTCARDS
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POSTERS
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POSTERS
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Postcards are distributed at
music retail, skate shops,
head shops, coffe shops, and
to fans at concerts.
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LOOK OUR POSTCARDS!


